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Comprehensive information on suppliers and sector specific approach are the ke
requirements for the Western Balkans

Challenges limiting or stopping countries in the region from
developing an SME-FDI linkage programme

50%
45%
40%
35%

%

Percentage of respondents
who identified the areas as 25%

Adifficulto th%
15%
10%
5%
0%
Developing a Prioritising and Developing Identifying local Organising Developing
database focussing on | selection criteria suppliers targeted road effective media
including most specific sectors tp to identify most shows campaigns
local suppliers for address relevant MNEs to
the sector target

Type of challenge

Source: OECD Assessment Survey on Linkage Programmes between local and foreign companies and

competitive clusters (2008)
Note: Survey participants: Albania, Bulgaria, Boshia-Herzegovina, Croatia, FYR Macedonia, Moldova,

Montenegro, Romania, Serbia
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Key learning from the Investment Promotion Working Group

A Set the objectives of the program e.g. Human Capital, Innovation
A Prioritize and focus on specific sectors to address

A Develop foreign company identification and selection criteria

A Develop pilots per sector for implementation

A Integrate database development into wider linkage programs

A Develop key performance indicators to monitor results

A Sustain linkages through clusters
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Phase 1 Phase 2 Phase 3 Phase 4
Define th Basic structure : Monitor -
I?n kggte ° and DeIZ'SQCﬂnd results for SlliJnSliggﬁél;g
strategy organisation impact
A Economicand A Co-ordination A Approaching A Measuring A Concept of
Social committee selected companies clusters
Obijectives A Extending to
A Planning and A First strategic audit other sectors
A Self- budget
Assessment A Defining a
A Project linkage development plan
A Prioritising team with each company
specific
sectors A Project office A Timing the initiative
and business and media
A Identifying linkages centre campaigns
foreign and
local A Indicator-based A Using forums to
participants monitoring identify programmes
APilot sector A Database A Developing

interactive databases
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Example of how to applied to a database

Second level of actions

2.6.1. Structure the

content of each
MNE/supplier database

Third level of actions

Proposed Database Structure

Section A. General Information
Company Name
Country/Countries of Incorporation
Company Type (foreign company/joint venture)
Main Management Body
Top Management Officials

Contact information i Headquarters/Regional Representative Office

Section D. Geographical Presence and Global Operations
Countries of operation
Presence in the country

Linkages with Suppliers

Section B. Company Profile
Main Industry
Business Segments
Types of Products
Property Type
Statutory Capital

Volume of Investment (quarterly/yearly): greenfield investment;
investment in fixed capital

Volume of Sales (quarterly/yearly)
Turnover Index
Volume of Taxes Paid (last 2 years)

Number of Employees

Section E. Financial Structure and Accounts
Ownership Structure

Financial Statements

Section F: Key Supply Needs
Estimated breakdown of supply costs (in percent)
Main supply needs by category (in percent)

Main suppliers by nationality/locality

Section G: History of Contacts
Meetings
E-mail Communication

Phone Communication

Section C. Corporate History
Date of Creation/Incorporation
Key Dates (tied into calendar/schedule)
Product Milestones
Recent Partnerships/Acquisitions (last 2 years)

Main Changes in Corporate Strategy

Section H: Strategy and Planning
Company Approach (by region/operations/products)
Ideas for Collaboration Actions
Opportunities

Key Strategic Dates (tied into the calendar)

OECD Private Sector Development




Agenda

l. I nvest ment Promotion Working Group: A
SMEs and foreign investors

3. Investment Promotion case 2: Moldova

OECD Private Sector Development 7



Project objective and approach

How to increase investment and trade in a selected number of industry
sectors in the Western Balkans?

A Surveyed more than 500-800 companies across 7 countries and 4 sectors

Regional

Capability Surve A Contained over 30 questions focused on collecting productivity, skill gap and
P y y policy barriers data directly from the companies

o A Created a Sector Prioritisation Framework covering 32 sectors over 15
L variables

Prioritisation

Framework A Focused on analysing the market attractiveness and country benefit

A Created a policy model determining the profitability of firms based on policy

. levers and given prices
Policy model g P

A Building scenario, sensitivity analysis as well as trade-off analysis to assess the
most sensitive cost and policy areas

. A Conducted secondary industry research including market research reviews,
Primary and . ) .
country statistics, international trade and FDI statistics
Secondary

Research A Conducting focus groups, and interviews with academia, experts and the private
sector to verify results
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The cost competitiveness trap

Key sectors in the Western Balkans are able to compete based on low cost

ALabour cost in services [e.g. Business Process Outsourcing (BPO), Information and
Communication Technology (ICT)] is up to 5 times lower than in Eastern Europe.

AThe cost structure of manufacturing companies (e.g. textile, automotive) is up to five
times lower than in Western European countries.

However cost competitiveness is not sustainable
AMarkets like India and China are clear {owst alternatives.

ACost levels in some sectors are increasing by up to 15% annually, impacting negatively
on margins and potentially eroding market share levels.

ALimited access to finance and strategies to reinvest capital in technology and human
capital is a risk.

To sustain competitiveness, the Western Balkans need to start moving up the velhagn

ADifferentiate through valueaddition and innovation in sectors like garments,
automotive components and outsourcing, for example.

AFurther leverage proximity to the EU market.
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Three challenges need to be addressed to sustain competitiveness
at the regional level

Significant gaps in human capitahd the need for human capital reform linking education
and market needs
ASkills gaps in high growth industries such as ICT reach 60%.
AMore than 63% of firms find labour regulations to be a barrier.
ACoordination between ministries of education and economy and dialogue with civil
society are limited.

Limited focus on valueadded services and innovatioand the need to further link research
and businesses
AMore than two thirds of the textile and automotive companies surveyed focus on cost
competitiveness.
AMost companies interviewed recognise the need to move up the velhaén to
compete in the future.

Lack of longer term sectespecific reformsand the need for institutional methods to
continuously identify and remove sector specific policy barriers
AThe list of sector specific policy barriers to address (e.g. access to finance for textile,
investment promotion for automotive, etc.) is long.
Aldentifying and removing policy barriers to remain competitive should be a continuous
exercise.
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BPO definition

Example 1: The Business Process Outsourcing Sector

Typical business process outsourced

Finance and Accounting

A Back office

A Accounts payable/receivable
A Financial reporting

A Finance accounting

A Revenue accounting

A Legal research

HR

AHRIS

A Payroll processing
A Recruitment and selection support

Sales/Marketing and Customer Service

A Tele-sales
A Order processing

A Help desk

A Customer service and complaints

Operations/Logistics

A Order tracking

A Order/claims/application processing
A Payments processing

A Translation services

Typical IT services outsourced

IT services and support (part of ITO)

A Software development (i.e. SW dvpt.),
maintainance and support (e.g. financial,
pharmaceutical, anti-viruses, etc.),

A IT management

A Hardware management and support

A Systems development and integration

A Hosting

Source: OECD analysis, literature review

DRAFT NOT FOR DISTRIBUTION

OECD Private Sector Development

11



BPO market dynamics

The global BPO market is expected to triple by 2010
IT outsourcing is growing at a similar pace

Overall BPO market to reach ~$59 billion by 2010, which translates into ~2005-2010 CAGR of 25%

(e) Global offshore services market, 2005-2010 ($Bn)

$252 Bn 05-10-CAGR

12 B IT products

7%
124 mlocalization and language services 28%

W Call centers 14%

B Engineering/Technical support centers 25%

@ Content development and management 8%

B R&D Engineering 27%

‘ B KPO services 58%

.......... B BPO services (finance/legal support, ...) 25%

L . OITO services 26%

2005 2010(e)

A The growing demand with 79% of global major companies planning to offshore vs. 50% 2 years earlier

The activities most outsourced are finance and legal support, call centres and IT development

Source: Gartner, IDC, Neo-H, ATK, OECD IC analysis and research
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BPO Market dynamics

Most companies leverage BPO first for cost reduction, but specialisation is also

key diferentiator

Top five benefits of BPO (% respondents)

92%

55% 55% 55%
45%
Costreductions Support of Expanded skills Enhanced Improved
customers and quality service quality productivity

global footprints

Recent evolutions in the BPO industry

Top three drivers behind BPO adoption are cost,
Iabou'rgsckills/availability and stability

ustomers highlight reduced costs as the most
important driver for incorporating BPO into their
corporate strategy (68% in a recent survey)

EE countries are up to 5 times cheaper than
Eastern European countries

Howevgscost is a short term advantage

alaries rising by 15 to 18% per annum in
Ainarkets like India

abour skills and specialisation key
differentiators to outsource increasingly more
complex processes, e.g. Ireland is major
player based on its niche specialisation in
knowledge and analytics, not its relatively high
cost base

Geographic and cultural proximity also plays arole
for somg segments like call centres

Emergence of near shoring models that are
supporting SEE growth in the sector

Source: Executive agenda 2004 - ATK (http://www.atkearney.com/shared_res/pdf/EA73_RealOffshoring_S.pdf)
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BPO/ITO advantages

Western Balkan countries have the basics to compete
Low cost of labour in services

Leveraging their competitive labour costs in services

Index

(100: Relative comparison of average monthly labor cost in services (2005)
Hungary)
104
100
88
D3 gy
31
219 215
15
1
- 4.4
| |
Hungary Poland Croatia Bosnia | Serbia L Albania UNMIK Moldova India
&H Montenegro FYR .
\ ) “ Macedonia _ N\ J
Sample of CEE countries WB countries covered by the project Other references

Note: Monthly wages have been calculated on 2003-05 or 2003-06 average; using the LABORSTA Labour Statistics Database and covering, unless specified only the category J
(financial intermediation) and K (business activities, real estate and renting). For Albania overall figures are based on category | (transport, storage and communications) due to the
absence of statistics on J/K in the ILO databases

(1) average monthly wages in all services

Source: International Labour Organization; zdnetasia; Wall Street Journal, OECD interviews
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BPO/ITO barriers

However, Western Balkan firms are too fragmented to compete on scale
Size and revenues of the main BPO firms in the Western Balkans

U198, 704 i s the average c olhepnmployedsss tlseavemge sizenof BPOD érms

region
Average size of BPO entreprise
Entreprises by revenues in Western Balkans in 2006 () (by # of employees in 2006)
303428 34
239054
198074
15
69393 = 5
T T T
Western Balkans Croatia Serbia Montenegro Western Balkans Croatia Serbia Montenergo

Source: OECD Regional Capability Survey (RCS) of ICT firms in the Western Balkans, OECD 2007
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BPO/ITO barriers

Western Balkan BPO firms are faced with a lack of skilled and educated worker:
Skills and education of available workers limit the operation and growth of busin

50% of BPO firms have difficulties finding 70% of BPO firms find education and training to
skilled and educated workers be key policy issues
Skills and education of available workers Key issues within human capital policy

34%

32%
16% 18%
19%
11%
Nobarrier Minor barrier Moderate barrier Major barrier Education and training of Transparency in Lahour market rigidity
N ) workforce education and workforce
Y skill development

Source: OECD RCS, OECD 2007
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ITO barriers

For IT Outsourcing, the lack of skills is negatively impacting competitiveness

The acute skills shortagiesloaasiyg@ i ncreased co
loss of business and loss of efficiency

Causes of hard-to-fill vacancies Impacts of hard-to-fill vacancies
. 57%
Lack of qualifications ||| GGG . ,
Loss of service quality
No answer
i Loss of business

Poor motivation
g No impact on business

Lack of interest
Loss of efficiency
Lack of rexources

_ Increased recruitment costs
Work/life balance

Not enough siled rescurces G Increased running costs —

Company does nhot pay enough Other
Strong competition from other No answer
employers
0% 10% 20% 30% 40% 0% 5% 10% 15% 20% 25% 30%

Source: OECD RCS
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The need for policy makers to further involve the private
sector to develop and upgrade skills in the short term

BPO/ITO Policy priorities

How to address the lack of skilled

resources in the short term?

Short term actions:
Engaging the private sector

During Preemploymentthrough

offering of internships, intervention in
university courses, exchange programs
with foreign vendors and universities

During employmentthrough linkage
programs, company training including
sector/technicalspecific training like
CAD, ERP, Vendor Managed Inventory {
textile or Design for Manufacturability
Software and Computer Aided
Engineering for automotive

Post employmentthrough the usage of
e-courses in particular on new
applications and processes like
PHP/MYSQL, Ajax, RHN&t , XML, Flash
Animation & Action Script

A ReviewOECD and Western Balkans
government practicego upgrade skills
(e.g. government sponsored coaching
programmes; tax relief for training)

A Review private sector instrumentgo
upgrade skills (e.g. company
sponsored trainings; exchange
programmes)

A Summary ofwailable and possible
instruments(e.g. internships,
coaching, vocational training, digital
learning)

A Road map for implementation

OECD Private Sector Development
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Automotive components

Example 2: The automotive component sector

1. Sales growtlof the regional automotive industry averagé@ %in the period 2004005, thus
outperforming both growth figures in Western Europe (2.5 %) and the global growth rate (6.6%)

2. The operational environment in the Western Balkans is very cost competitivelabir costs
beinglower than 60 %of Hungarian levels in some countries.

3. / 2YLRYSY( &adzZLlLJ ASNB A-&RHAIR V288502dz@ 8FAVHS
responsibility for the design, development, production and delivergntire components and
modulesto their customers

4. Collaboration with customershould be enhanced&uppliers need to show that they can meet
specific requirements in terms gluality standards, desiganddevelopmert capabilities.

5. Both the OECD survey (2008) and OECD direct interviews with foreign investors and local
companies show that (i) there is a need to redtioe information gapin order to make sure that
international carmakers and first tier suppliers are aware of the strengths and capabilities of the
supplier base in the Western Balkans; andufgrading skillsn these fields is the main challenge
for companies in the Western Balkans.
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Automotive advantages

The Western Balkans have both a cost and EU proximity advantage

Operating costs are very competitive, especially Suppliersin the region are able to meet EU
in Serbia customers just-in-time delivery requirements
Operating Cost Index, Automotive Component Sector, 2005 Key customer requirements

(includes labour costs, property costs and utility costs)
Inventory reduction

Just-in-time delivery of complete modules

100
92
73
On-time delivery
61
58 58 _ ,
Material-resource planning
44 Synchronization of production
Product design, forecasting and planning
Quality control
Cost reduction
g ) Q& N4 o - Coordination of supply chain activities
$ & F & &
\2\0(\ O Q_Q;Q ,1/@9 roc,,e" c)\o © Flexibility in product configuration and
& QD distribution
S S
12 ()
< &
R4 Order lead time
)
O
Q 0O 10 20 30 40 50 60 70

Sources: MIGA (2005); OECD RCS (2008) ; OECD analysis; company interviews
OECD Private Sector Development 20



Automotive barriers

However, there are information gaps between supply and demand of automotive
components products

Sector specific Interactive
b . Sector specific database to find
Investment Promotion :
I Linkages relevant local and
Activities )
Programme foreign
companies
Bosnia an_d "
Herzegovina & $
Need
: further
Croatia " _
$ & Instruments
to reduce
FYR the
Macedonia + " & information
— | gap and
Kosovo under UNSCR " " 0 InCrease
1244 awareness
of local
Montenegro n n s suppliers
strengths
and
Serbia + + ) capabilities

—

Sources: OECD direct interviews in the region; OECD analysis
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Automotive barriers

Skills gaps in key areas needed to support collaboration with customers

Maintaining strong collaboration with e and a majority of comp
customers is the top business challenge that some degree of skills gap in key areas related
firms face in expanding opertQdasigmagdedevelopment

h 100
Finance 90 1— |
Lack of industrial development . 80 |
strategy
. 70 +— —
Unfair competition
60 +— —
Management turnover 50
] 40
Administrative barriers
I ”
Lack of technology 20
Availability of skills 10
] 0
Keep prices low
Maintain strong collaboration Q\x}o
with customers | | |
0 20 40 60

% of respondents identifying x as
one of their top three challenges

Nogap ®Majorgap ®Minorgap
:OECD R 2 .
Source: OEC CS (2008) OECD Private Sector Development 22



Policy priority: The need to reduce the information gap ano(j”tomo“"e component policy

riorities

Improve capabilities through linkage program and clustering

A 1dentify which components A Involvethe private sectorin the
customers buy andow they buy design and implementation of a
them skill development programme

A Assess level gfwarenessamong AMake the skill development
international customers of local programme sustainable by setting
adzLJLX A SNEQ auNBy3IC upanetwork or partnership
capabilities including local suppliers,

international customers and other

A Develop mechanisms to reduce stakeholders (government,
the information gapbetween universities)
international customers and local
suppliers A Developtools to analyse skill gaps

and shortages

OECD Private Sector Development 23
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Textile & garment

Example 3: Textile and garment sector

Exports of articles of apparel represented 15% of total exports to the European Union in 2007. It
Is in fact the biggest exporting industry in the Western Balkans.

It is the third biggest manufacturing employer, employing on average 8% of all
manufacturing employees.

Local labour costs are low T in some Western Balkan countries costs are 90% lower than in
Western Europe.

Distances to Bari, Italy are on average 1,300 km, and under optimal transport conditions, take
only 21 hours. Transporting goods from China can take as long as 12 days. For time sensitive
goods, it is cheaper to go to the Western Balkans.

Western Balkan apparel manufacturing firms must further improve time to market by: (i)
reducing plant throughput time; (ii) implementing EDI; (iii) improving inventory control systems;
and (iv) ensuring minimum transport times.

They should also increasingly innovate and move up the value chain, e.g. by first sourcing
their own materials and providing floor ready merchandise. With time and experience, firms
should slowly move into technical and even possibly fashion design for domestic and eventually
foreign markets.

For the immediate future, firms should be presented with the financing options available to
make the needed investments to improve time to market and implement value added services.
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Textile and garment advantages

Textile has the basics to compete on cost and productivity in the Western Balkar

Cost structure is low throughout the region,
particularly in Albania

While industry productivity levels are in line
with international competitors

Regional firm cost

structures
Serbia [ ]
Romania [ 1]
Macedonia [ ]
T Labour costs
Croatia L m Social costs
Bulgaria m m Depreciation
- m Capital investment
BiH )
Albania [ |
Italy I
0 1000 2000 3000 4000 5000 6000

Thousands

Regional productivity

Croatia
Romania
Macedonia
Slovakia
Morocco
Indonesia
Bulgaria
Sri Lanka
Bangladesh
Egypt

BiH

India
Cambodia

Serbia Regional productivity
Albania

0% 10% 20% 30% 40% 50% 60% 70% 80%

Retailers are looking to diversify risks by securing access to multiple suppliers in a variety of different

countries, often by collaborating with brokers which offer retailers access to multiple alternative suppliers

Source: Kurt Salmon Associates Global Sourcing Reference (KSA)

OECD Private Sector Development 25

DRAFT NOT FOR DISTRIBUTION



Textile and garment barriers

However, there are significant difficulties to access finance and fund interest
requirements to move up the value chain

Firms need on average 181% collateral and pay

10% interest

Many firms must use internal funds or retained
earnings to fund expansions

40

35

30

25

20

15

10

Barriers posed by access to and cost of
financing

m

No barrier Minor barrier Moderate barrier Major barrier
Access to financing  ®m Cost of financing

Source: RCS, 2005 BEEPS

Internal funds or
retained earnings

Local commercial
banks

Foreign owned
commercial banks

Trade credit
Equity, sale of stock
Family, friends

Other

Working
capital

73%

13%

4%

5%
1%
1%

3%

New
Investments

65%

17%

9%

2%

3%

1%

3%
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Textile & garment policy priorities

Next step: supporting access to and cost of financing

1. Review of company barriers to
access finance (e.g. accounting
standards and marketing capabilities)

2. Summary of recommendations

Supply

1.

Country review and best practice
analysis: thorough evaluation of
policies in place in OECD and Western
Balkan countries to support the access
to and cost of financing for textile and
garment SMEs

Creation of educational and
promotional material: step-by-step
guide for SMEs operating in the textile
and garment sector of the methods
available for accessing finance

Policy Reform Priorities

development levels

APolicy reform agenda tailored to specific countryneedsand deter mi ned by ¢

Alncludes an action plan for the implementation of the resources and human capital needed to
execute the priorities and coaching and monitoring of implementation.

OECD Private Sector Development
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The Regional Competitiveness Initiative
Sustaining regional competitiveness and policy reforms in the Western Balkans

Match supply and demand

Suggested Approach | A Align ministries
Human Capital A Develop tools to analyse skills gaps anc
Development shortages

A Review the labour market regime
A Develop a mechanism for dialogue with

\ civil society
Sustained N

Competitiveness
- Remove sector specific policy
Competitive | | Sector Policy barriers on gcontmuous bas[s.
Clusters : J Reforms A Setup regional sector specific
t L working groups

A Develop sector

Channel innovation efforts - o
specific monitoring tools

AAssess the success levels of current cluster initiatives
ADevelop an organisational structure and governance
model at the national level

AMap out the objectives and scope of competitive
clusters to channel innovation efforts

OECD Private Sector Development 28



Pillar 1: Human Capital

Suggested actions

Institutional development:designand
Implement an interministerial unit to tackle
skills and educational needs

Expected results

Reduced skills gaps

Skills gaps and shortages analygigvelop a
tool to determine current and future sector

specific skills gaps, taking market growth Increased hiring flexibility for
forecasts into account firms
Labour market regimedetermine the growth Increased policy sustainability

and employment impact of strict labour mark
regulations and hiring charges on key sectors

Dialogue mechanismsstrengthenconsultation
between all key stakeholders to ensure policy
reform sustainability.

OECD Private Sector Development 29



Pillar 2: Competitive Clusters

Suggested actions

Assess current cluster initiatives:
Ainalyse strengths and weaknesses of

current cluster initiatives in the region Expected results

MBased on analysis, develop a strategy and More focused attention on

road-map addressing identified innovation and research and
weaknesses in cluster policy
development

Develop organisational structure:
Enlist funding for a p||0t prOjeCt in two Knowledge and technology transfer

%’“t”t”efs ional uni _ . from leading global firms to their
et up runctional units managing eac local upstream Suppliers
cluster
Define objectives and scope: More efficient government services
An conjunction with key stakeholders, and more targeted investment

develop a pilot strategy and
implementation roadmap for one cluster
in each country with an eye on increasing
innovation and R&D

ACoach countries to put in place
implementation roadmap

promotion activities
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Pillar 3: Sector Specific Policy Reforms

Suggested actions

Regional sector specific working groups
AlLaunch sector specific regional working

groups under the urmbrela of the RCC.

ADevelop mechanisms to identify and

reduce sector specific policy barriers. Sustainable mechanism to

ABegin implementing a higlevel road map continually monitor sector specific
to address the identified sector specific policy barriers

policy barriers.

Monitoring of reform progress Improved intraregional dialogue on

Mesign a set of indicators to monitor the sector specific issues
reduction of the identified sector specific
policy barriers

An conjunction with the countries of the
region, conduct and publish peer reviews
based on the indicators
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1. How to find relevant local and foreign companies: Sector database

Building a database with company profiles and offering

@ MIEPO - [Add/Edit record]
Q) Fle Companies Classfied lists  Interface  Tools  SWindows  Help - &

BEIX

x

Status:
Ackw

Last updated date:
Romand -

DATA CREATION AND STORAGE

A Creation and maintenance of the
reference company databases

A Automatic update of Moldova
statistical databases

A Automatic quate of registered
information by company (in
coordination with the National
Statistical Bureau)

A Automatic feedback between MIEPO
and company included in the database

| | |25, 10.2007 | AMARFIT Ton
O AT Manme:

irkreprinderea Mk mokdo-romano-francezd TRIMARAN 5R.L.

Company number Statistical number

1003600043470 444555

Abbreviation Ol fiscal code:

[0, TRIMARAN S RL.

Company type: Main Management Body:
)(|l'treprrﬂer| mixte _ﬂ )(J

Location of main office:
ﬂ - SEC CENTRU

Ownership form:
ﬂ - 3 - Fropriglatea intreprinderilor mixie

Juridic-organization form:
ﬂ =122 - Socielati cu raspundere limitad

[ Mark record for deletion from DB

User what marked record for deletion

Created date

2601 2000 i

|
COMPANY PROFILES:

Includes:

AGeneral information

AFinancial information

AKey contacts

A History

ASubsidiaries

AActivities

AActions in Moldova and abraod
AOrganisation changes
AFounders

AActions with international players

irestr atior

Postal address
str. Miron Costing 1772, br 522

Phone:
+37322434974

Faoc

+3TI 22434974 +3
WWebsite:
Fritgs v BRI &0 md

Email addres=s:
contactitrimaran md

_ Add

s |

K Delete

Company logo (image): Trade segment and products:

Produse informatice, locati WEB, baze
date, ste

Last user who edited eurrent record

DATA ANALYSIS AND
MINING

A search by company
offering and segments

A Group/ Community
management together
with international
companies

A Possibility to Ieverage
the database for lea
generation:
identification of
company having
representatives in
Mol dova O6ac
those that

t
a

ol |E\:unumm rrfnrmminnJ Contacts | Hetory | Filiatz: | Activiies | Accomplzhed operation | Reorganization Fnunders'l Tasts |

wl Save

X Cancel | {#* Tnchide

Databse: hocalhost: C:\Program Files|Mepo EDVMIEPD_KERNEL FDE

o<
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